
೔ɾӳɹݟࠂ޿ग़͠จͷޠݴతಛ௃

ਗ਼ւઅࢠɹদຊ༝ඒ

̍ɽ͸͡Ίʹ

ɹʮࠂ޿ʹadvertisingʯͱ͸ɼʢాதɾؙԬɹ1999ʢ1991ʣɿ11ʣʹΑΔͱʮ஫ҙΛ

ɼͯܦ༝དྷ͠ɼʮଞਓͷ஫ҙΛҾ͘ʯͱ͍͏ҙຯΛʹޠΔʯͱ͍͏ҙຯͷϥςϯ͚޲

Ұൠͷਓͷ஫ҙΛҾ͘ʯͱͯͬ࢖஌Λࠂ୅༻͍ΒΕΔҙຯʹ͍ۙʮެͷݱʹل18ੈ

͍͏ҙຯͰ࢖ΘΕΔΑ͏ʹͳͬͨͱ঺հ͞Ε͍ͯΔɻͦͷޙ΋ࠂ޿͸࣌୅ͷཁٻͱ

Εͨݱͱ͍͏৽෼໺͕ࠂ޿ڥͱ΋ͳ͍؀ʹݱ໰୊ͷग़ڥ؀ٿมભ͍ͯ͠Δɻ஍ʹڞ

Γɼ௨৴ഔମͷมԽʹΑΓΠϯλʔωοτࠂ޿ͷग़ݱΛ͍ͯݟΔ͠ɼࠂ޿ͷ໾ׂ΋ɼ

ಈมԽͤ͞Δ໾ׂΛଳߦ஌ʯʹͱͲ·ΒͣɼಡऀΛʮઆಘʯ͠ࠂͰ͸୯ͳΔʮࡏݱ

ͼ͍ͯΔɻ͕ͩɼࠂ޿ͷ໾ׂͷୈҰஈ֊͸ಡऀͷ஫ҙΛҾ͖ɼࠂ޿ʹ઀৮ͤ͞Δ͜

ͱʹৗʹมΘΓ͸ͳ͍Ͱ͋Ζ͏ɻ઀৮͕ͳ͚Ε͹ɼࠂ޿͸ͲͷޮՌաఔʹ΋ਐΊͳ

͍͔ΒͰ͋Δɻಡऀͷ஫ҙΛҾ͘ख๏͸ࠂ޿ഔମʹΑΓҟͳΔ͕ɼҹ࡮ʢ঎඼ʣ޿

ग़͠จʯݟग़͠จʯ͕͋Δɻʮݟ1ʣͰ͸ɼಡऀͷ஫ҙΛҾ͘खཱͯͷҰͭͱͯ͠ʮࠂ

͸௨ৗࠂ޿಺ͷ࠷େͷจࣈͰҹ͞࡮Εɼ֮ࢹతʹಡऀͷ஫ҙΛ͠ىשɼಡऀΛࠂ޿

ʹ઀৮ͤ͞Δ্Ͱେ͖ͳ໾ׂΛՌͨ͢ɻ͔͠͠ݟग़͠จ͕ಡऀͷ஫ҙΛ͢ىשΔͨ

Ίʹ͸֮ࢹతޮՌ͚ͩͰͳ͘ɼݟग़͠จͷ৘ใ಺༰΍จମɾޠኮબ୒ͳͲޠݴతཁ

ૉʹ΋޻෉͕ͳ͞Ε͍ͯΔͩΖ͏ͱ༧૝͠ɼͦͷݟࠂ޿ग़͠จͷޠݴͷಛ௃Λ୳ͬ

ͯΈ͍ͨͱͨ͑ߟɻݟग़͠จ͸ɼ೔ӳޠҹڞʹࠂ޿࡮௨ͷࣜܗͰ͋Δ͕ɼ͜͜ʹ͸

ݟ෉ͷ૒ํ͕޻͔ͨ͠׆༗ͷಛ௃Λݻʹޠݴʑͷݸ෉ͱ޻తޠݴ௨͢Δڞʹޠݴ྆

ΒΕΔͰ͋Ζ͏ɻݟग़͠จͷޠݴతཁૉͷ޻෉ͷ૬ҧ఺ɼڞ௨఺Λ໌Β͔ʹ͢Δ͜

ͱ͸ɼݟग़͠จͷޠݴతಛ௃ΛΑΓ໌֬ʹ͢Δͱ͑ߟ೔ӳޠൺֱΛࢼΈͨɻ

ɹຊߘͷߏ੒͸ɼ࣍ͷͱ͓ΓͰ͋Δɻୈ̎અͰ͸෼ੳํ๏Λઆ໌͠ɼୈ̏અͰɼҹ

ࠂ޿ɼ͔ͦ͜Βɼ͠؍͕֓ͯͬͨ͠ʹͷޮՌΛLeechʢ1964ʣࠂ޿੒ͱߏͷࠂ޿࡮

ຊجங͓ͯ͘͠ɻຊ࿦͸ߏ௨ೝࣝΛڞͯؔ͠ʹग़͠จͷඪ४త໾ׂݟग़͠จɼ෭ݟ

తʹ͜ͷɼLeechʢ1964ʣͷ෼ੳΛ౿ऻ͢Δ΋ͷͰ͋Δ͕ɼLeechʢ1964ʣͷ෼ੳσʔ

λ͸ӳޠͷΈͰ͋Γɼຊ࿦ͷΑ͏ʹ೔ຊޠΛؚΉ΋ͷͰ͸ͳ͍ɻ͕ͨͬͯ͠·ͣɼ
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Leechͷड़΂Δࠂ޿ͷߏ੒ཁૉͱࠂ޿ͷޮՌ͕೔ຊޠʹ΋౰ͯ͸·Δ͜ͱ΋ɼ֬ೝ

͢Δɻୈ̐અͰ͸ɼσʔλ෼ੳͷ݁Ռ͕·ͱΊΒΕΔɻୈ̑અͰ͸ɼຊ෼ੳͷ݁Ռɼ

೔ӳڞʹޠ௨ʹΈΒΕͨޠݴಛ௃͸ɼ໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖༻ɼলུ͞Ε͍ͯΔͱ

ͷ̏఺Ͱ͋Δ͜ͱ༺࢖ग़͠จͷͳ͔Ͱͷϒϥϯυ໊ͷݟͱɼ༺࢖ͷݱΒΕΔද͑ߟ

Λɼ࣮ࡍͷݟࠂ޿ग़͠จΛ͛ܝ঺հ͍ͯ͘͠ɻୈ̒અͰ͸ɼຊ෼ੳͷ݁Ռɼ೔ӳޠ

ʹࠩҟͷΈΒΕͨޠݴಛ௃ͷ͏ͪɼӳޠʹଟ͘ݟΒΕͨಛ௃͸ɼ໋ྩจɼ൱ఆจɼ

୅໊ࢺͷ࢖༻Ͱ͋Δ͜ͱΛ঺հ͠ɼલऀ̎ͭʹ͍ͭͯɼݟࠂ޿ग़͠จͷ࣮ྫΛ͍࢖

ৄઆ͢Δɻ͞Βʹɼͦͷ࢖༻ස౓ͷ͞ߴͷݪҼΛ୳Γɼӳݻʹޠ༗ͷޠݴಛ௃ͱ݁

ͼ͍͍ͭͯΔ͜ͱΛड़΂Δɻୈ̓અͰ͸ɼ݁࿦͕ड़΂ΒΕΔɻ

̎ɽ෼ੳํ๏

ɹຊ࿦จͰ͸ɼ෼ੳ͢Δ2ࠂ޿ʣΛҹͯͬݶʹࠂ޿࡮Έ͍͕ͯ͘ɼ͞ࠂ޿ΕΔ঎඼ͷ

δϟϯϧ͸ଟذʹ౉Δɻͦ ͷதͰɼʮޠݴཁૉͷಛ௃ʯΛ໌Β͔ʹ͍ͯͨ͘͠Ίʹ͸ɼ

σʔλऩूͷஈ֊͔ΒɼޠݴҎ֎ͷཁૉΛͰ͖Δ͚࣭ͩۉʹ͍͔ͯ͠ͳ͚Ε͹ͳΒ

ͳ͍ɻͦ͜Ͱɼຊ࢖ʹڀݚ༻ͨ͠σʔλ͸ɼ·ͣɼࠂ޿ഔମΛɼҹࠂ޿࡮ͷதͰ΋

৽ฉࠂ޿ͱࠂ޿ࢽࡶͷ̎ͭʹݶఆͨ͠ɻ͜Ε͸ɼࠂ޿ഔମͷҧ͍͕ޠݴಛ௃ʹ൓ө

͢ΔͷΛ๷͙ͨΊͰ͋Δɻ࣍ʹɼظ͕ࠂ޿଴͢Δಡऀ૚Λݶఆ͢ΔͨΊɼ঎඼Ձ֨

ଳΛݶఆ͢Δ͜ͱʹͨ͠ɻ۩ମతʹ͸ɼ঎඼δϟϯϧΛൺֱత҆Ձͳʮ৯΂෺ʯͱ

΍΍Ձ֨ଳ্͕ͷʮిؾ੡඼ʯͷ̎ͭʹߜΓࠐΜͩɻ͜Ε͸ɼظ଴ߪങ૚͕ҟͳΔ

͜ͱ͕ޠݴίʔυʹ൓ө͢ΔͷΛආ͚ΔͨΊͰ͋Δɻࠂ޿ʹ઀৮͢Δಡऀ૚ͦͷ΋

ͷΛσʔλऩूͷஈ֊Ͱݶఆ͢Δ͜ͱ͸Ͱ͖ͳ͍ͷͰɼࠂ޿঎඼δϟϯϧΛ্̎ه

ఆͨ͠ɻݶങ૚Λߪ଴ظͷൃ৴ଆͷࠂ޿Γɼߜʹͭ

ɹ·ͨɼݸʑͷࠂ޿͍͓ͯʹࠂ޿จશମΛ෼ੳ͢ΔͷͰ͸ͳ͘ɼݟग़͠จͱ෭ݟग़

͠จ3ʣͷΈʹൣғΛͯͬݶ෼ੳͨ͠ɻ͜Ε͸ɼޙड़͢ΔΑ͏ʹɼࠂ޿ʹ͸ඪ४తͳ

ΒΕΔͷͰɼ໾ׂͷ૬ҧ͑ߟ੒ཁૉ͕͋ΓɼͦΕͧΕҟͳΔ໾ׂΛ͍࣋ͬͯΔͱߏ

͸ɼ2006೥ͱ2007͍ͯͭʹظ࣌ࡌܝࠂ޿൓ө͢ΔͷΛආ͚ΔͨΊͰ͋Δɻʹޠݴ͕

೥ͷ̎೥ؒʹݶఆͨ͠ɻ͜Ε͸ɼ௨࣌తมԽʹӨ͞ڹΕ΍͍͢ࠂ޿ͷޠݴʹ͓͍ͯ

࣌ྲྀͷมԽͷӨڹΛͰ͖Δ͚ͩഉআ͠ɼؒޠݴൺֱΛ͢ΔͨΊͰ͋Δɻσʔλ਺͸

ӳޠɼ೔ຊޠͱ΋ʹ64ྫͱͨ͠ɻ͜͏ͯ͠ɼσʔλͷޠݴཁૉҎ֎ͷཁૉͷ࣭ۉԽ

Λ͸͔ͬͨɻ

ɹߋʹɼຊڀݚͰ͸ɼઌڀݚߦʹ͸͋·Γݟ౰ͨΒͳ͍ؒޠݴൺֱ4ʣΛऔΓೖΕͨɻ
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͑ߟ΍͘͢ͳΔͱ͠ݟ௨఺΋ɼ૬ҧ఺΋ɼൺֱରরΛ͢Δ͜ͱͰɼΑΓൃڞͷޠݴ

͔ͨΒͰ͋Δɻޠݴମ͕ܥҟͳΔӳޠͱ೔ຊޠͷൺֱʹΑΓɼڞ௨఺Λݟग़ͤΕ͹

ͦΕ͸ޠݴͷීวతಛ௃ͷީิʹͳΓಘΔ͠ɼ·ͨɼࠩҟΛݟग़ͤΕ͹ɼͦΕ͸ݴ

·Δ͔ʁ͍ͯ͠༺࢖ɼ੍࣌͸ԿΛܕΒΕΔɻ۩ମతʹ͸ʤจ͑ߟ༗ͳಛ௃ͱݻʹޠ

ͨɼ໊ࢺɾ໊ࢭ۟ࢺΊΛ͠Α͏͍ͯ͠Δ͔Ͳ͏͔ʁ܁Γฦ͠ɼ଄͕ޠΈΒΕΔ͔Ͳ

͏͔ʥͳͲɼ߲໨Λ13ʹܾΊ5ʣɼ͜ΕΒͷ߲໨ʹ֤ؔ͠ࠂ޿ͷݟग़͠ͷޠݴΛݕ౼

ͨ͠ɻ͜ͷ෼ੳ݁Ռʹ͍ͭͯ͸ɼୈ̐અҎ߱ɼ೔ӳڞޠ௨ʹΈΒΕͨಛ௃ɼ·ͨɼ

೔ӳݻʹޠ༗ͷಛ௃ͱ෼͚ͯड़΂ΒΕΔɻ

̏ɽࠂ޿ͷඪ४ߏ੒ཁૉͱࠂ޿ͷޮՌɹLeechʢ1964ʣ

ɹ͜ͷઅͰ͸ɼLeechʢ1964ʣ͕ӳޠͷࠂ޿ʹؔͯ͠ड़΂ͨɼࠂ޿ͷඪ४ߏ੒ཁૉɼ

ฒͼʹࠂ޿ͷ̐ͭͷޮՌΛ঺հ͠ɼ͜ΕΒ͕೔ຊޠͷࠂ޿ʹ΋͋ͯ͸·Δ͜ͱΛݟ

͍ͯ͘ɻ

3．１ɹࠂ޿ͷඪ४ߏ੒ཁૉ

ᾇ͸ɼLeech ʢ1964ɿ59ʣ͕ࠂ޿ͷඪ४ߏ੒ཁૉΛཁ໿ͨ͠΋ͷͰ͋Δɻ

ᾇɹHeadline

{Illustrations}

Body copy: The main part of the advertising message, often divided into various 

sections under subheads.

Signature line: A mention of the brand-name, often accompanied by a price-tag, 

slogan, trade-mark, or picture of the brand pack.

Standing details: Cut-out coupons, and strictly utilitarian information in small 

print, usually appearing unchanged on a series of different adver-

tisements-the address of the firm; how to obtain further information; 

legal footnotes etc.

Leech΋ड़΂͍ͯΔ͕ɼߏ੒ཁૉͷ഑ஔॱ΋্هͷͱ͓Γͱ͸ݶΒͳ͍͠ɼ·ͨɼ

શͯͷߏه্ʹࠂ޿੒ཁૉ͕͢΂ؚͯ·ΕΔ΋ͷͰ΋ͳ͍ɻͨͩɼ্هͷཁૉ͕ͦ

ͷॱͰߏ੒͞ΕΔͷ͕޷·ΕΔɻ
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ɹ্ه͸Leechʢ1964ʣ͕ӳޠͷࠂ޿ͷߏ੒ཁૉʹ͍ͭͯड़΂͍ͯΔ΋ͷͰ͋Δ͕ɼ

΋౿ऻ͞Ε͍ͯΔ͜ͱ͕Θ͔Δɻͨͩɼʹࠂ޿ͷޠͱɼ೔ຊ͍ͯ͘ݟΛࠂ޿ͷࡍ࣮

೔ຊޠͱӳޠ͸ɼදهγεςϜ͕େ͖͘ҟͳΔ͜ͱΛ೦಄ʹஔ͔ͳ͚Ε͹ͳΒͳ͍ɻ

೔ຊޠ͸จࣈͷछྨ͕๛෋ͰɼͻΒ͕ͳɼΧλΧφɼࣈ׽ɼΞϥϏΞ਺ࣈɼΞϧϑΝ

ϕοτͷ̑छྨ͋Γɼ͜Εʹର͢Δӳޠͷจࣈ͸ɼΞϧϑΝϕοτͱΞϥϏΞ਺ࣈ

ͷ̎छྨͰ͋Δɻදࣜܗه΋ɼ೔ຊޠͰ͸ॎॻͱԣॻͷ̎छྨ͋Γɼ͔͠΋ಉҰ

Δ͜ͱ͢ΒՄೳͰ͋Δɻ͜ͷ๛͔͞͸Crystalͤ͞ࡏͷதͰɼॎॻͱԣॻΛࠞࠂ޿

ʢ2000ɿ197ʣʹ΋঺հ͞ΕΔఔͰɼ೔ຊޠͷಛੑͱ͑ݴΑ͏ɻ࣮ࡍɼࠂ޿ͷߏ੒

ʹ͓͍ͯ΋ɼදهγεςϜͷ๛͔͞Λͨ͠࢖ۦ΋ͷ͕਺ଟ͘ݟड͚ΒΕΔɻຊ࿦จ

ͰޠݴཁૉͷΈ͕࡯ߟର৅Ͱ͋Δ͕ɼҹࠂ޿࡮Λ෼ੳʹ͋ͨΓɼ೔ຊޠͷಛҟͳද

ͷޠγεςϜ͸஌͓͔ͬͯͳ͚Ε͹ͳΒͳ͍ͩΖ͏ɻ࣍ͷ3.1.1ʙ3.1.4Ͱ͸ɼ೔ຊه

੒ཁૉΛॱʹΈͯΈΑ͏ɻߏͷඪ४ࠂ޿র͠ͳ͕Βࢀͷ࣮ྫΛࠂ޿

3．１．１ɹHeadline

ɹHeadline͸ɼ೔ຊޠͰ͸ʮݟग़͠จʯͱݺ͹Εɼ௨ৗɼ֮ࢹతʹҰ൪໨ཱͭΑ͏

ʹද͞هΕ͍ͯΔɻ·ͨɼLeechʢ1964ʣͷඪ४ߏ੒ཁૉʹ͸ͳ͍͕ɼ࣮ Ͱ͸ɼࠂ޿ͷࡍ

headline ͷଞʹɼͦΕΑΓ͸΍΍খ͞ΊͷจࣈͰॻ͔Εͨsubheadlineň෭ݟग़͠ŉ

͕Ճ͑ΒΕ͍ͯΔ͜ͱ΋͋Δɻɹখྛʢ2005ʢ1982ʣɿ126ʣʹΑΕ͹ɼ෭ݟग़͠͸ɼ

౜ಥͰۓு͕͋ײΓɼද͕ݱলུ͞Ε͍͗ͯ͢Δheadline Λ࿨Β͛ͨΓɼҙຯΛิͬ

ͨΓ͢Δͱड़΂͍ͯΔɻݴΘ͹ݟग़͠จͷ؇িࡐͱ΋͍͑Δ໾ׂͰɼݟग़͠จͷݴ

Δຊ࿦ʹ͓͍ͯ΋ɼͦͷޮՌΛซͤͯۛຯ͠ͳ͚Ε͹ͳΒͳ͍ɻͦ͢࡯ߟཁૉΛޠ

͜Ͱɼ·࣮ͣࡍͷࠂ޿Ͱ͸ɼͲͷΑ͏ʹݟग़͠จ΍෭ݟग़͠จ͕࢖ΘΕ͍ͯΔ͔ɼ

ᾈͰΈΔɻࠂ޿CanonͷσδλϧΧϝϥIXYͷʹࡍ࣮ͣ·

ᾈɹTake it IXY.ɹࣗ༝ʹ͍͜͏ɻ

ʢCanonɹσδλϧΧϝϥɹIXYɼ2007ʣ

ɹᾈͷࠂ޿ͷࣸਅը૾͸ɼࠂ޿঎඼ͷIXYΛखʹ࣋ͬͯਓ͝ΈͷதΛา͘உੑͷେ

ࣸ͠Ͱ͋Δɻࣸਅը૾ͷͳ͔ͷਓ͝Έ෦෼Λഎܠʹஉੑͷྡʹᾈͷݟग़͠จͱ෭ݟ

ग़͠จ͕ɼҹ͞࡮Ε͍ͯΔɻݟग़͠จ͸ᾈͷୈ̍จʠTake it IXY.ʡͰ͋Δ͕ɼ͜ͷ

ɻ͔͠͠ɼେ͖ͳ͍ࡉͰࣈϖϯΛ༻͍ͯखॻ͖Ͱॻ͍ͨΑ͏ͳจ͍ࡉग़͠จ͸ɼݟ

ϑΥϯτͰॻ͔Ε͓ͯΓɼࣸਅը૾ͷ̐෼ͷ̍ఔ౓ͷ໘ੵΛ઎Ί͍ͯΔ͜ͱͱɼഎ
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ʹత֮ࢹΆ͍ͷʹର͠ɼനͰॻ͔Ε͍ͯΔ͜ͱͰɼͬࠇͳ͍ͬͯΔࣸਅը૾͕ʹܠ

΋໨ཱͭଘࡏʹͳ͍ͬͯΔɻୈ̎จʮࣗ༝ʹ͍͜͏ɻʯ͕෭ݟग़͠จͰɼݟग़͠จ

ΑΓ͔ͳΓখ͞ͳϑΥϯτͰҹ͞࡮Ε͍ͯͯɼ΍͸ΓࡉΊͷจ͕ͩࣈɼखॻ͖෩จ

Ͱ͸ͳ͘௨ৗͷΰγοΫͰॻ͔Ε͍ͯΔɻࣈ

ɹͯ͞ɼᾈͷݟग़͠จɼ෭ݟग़͠จͷ಺༰ΛΈ͍ͯ͘ɻݟग़͠จʠTake it IXY.ʡ͸ɼ 

ʠTake it easyʡΛ͏·͘ར༻͠ɼ঎඼໊IXYΛऔΓೖΕͨ΋ͷͱࢥΘΕΔ6ʣɻʠTake 

it easyʡͷҙຯ͸ɼ·͞ʹ෭ݟग़͠ͷͦΕͰɼʮࣗ༝ʹ͍͜͏ʯͰ͋Δɻ͜͜Ͱ͸ɼ

ୈ̍จͷҙຯ͕ಡऀʹ఻ΘΒͳͯ͘΋ɼ෭ݟग़͕͠ิ͠׬ɼࠂ޿ͷϝοηʔδ͸఻

ΘΔͷͰ͋Δɻ·ͨɼݟग़͠จͱ෭ݟग़͠จͷҙຯͷۙੑࣅʹରͯ͠ɼ֮ࢹతʹ͸

ઌʹड़΂ͨΑ͏ͳҧ͍͕͋ΓɼͲͪΒ͕ݟग़͠Ͱɼ෭ݟग़͠ͳͷ͔ɼಡऀʹΘ͔Δ

Α͏ʹߏ੒͞Ε͍ͯΔɻ͜ͷྫΛΈΔͱɼখྛʢ2005ʢ1982ʣɿ126ʣʹࢦఠ͞Εͯ

͍ΔΑ͏ʹɼಡऀͷ஫ҙΛͻ͖͚ͭΔݟग़͠จ͸΍΍΋͢Δͱʮحൈ͞ʯʹཔΒͳ

͚Ε͹ͳΒͳ͍͕ɼ෭ݟग़͠͸ͦΕΛิ͍ಡऀͷཧղΛॿ͚ͨΓɼʮحൈ͞ʯ͕Ҿ

ΒΕΔɻ͑ߟΛ࿨Β͛ͨΓ͢Δಇ͖ͱ͡ײҟͳح͢͜ى͖

3．１．２ɹBody copy

ɹBodyͱ͸ຊจͰ͋ΓɼLeechʢ1964ʣʹΑΕ͹ࠂ޿৘ใͷओཁͳ෦෼Ͱɼ͍ͭ͘

͔ʹ෼͔Ε͍ͯΔ৔߹΋͋Δͱड़΂ΒΕ͍ͯΔɻ࠶ͼɼઌʹᾈͰͨݟɹCanonɹ

IXYͷࠂ޿Λ͍࢖ɼbody copy͕ͲͷΑ͏ͳ΋ͷ͔ɼ۩ମతʹΈͯΈΔɻᾉ͸ᾈͷޙ

ʹଓ͘body copyͰ͋Δɻ

ᾉɹਐԽ͚ͭͮ͠Δઌਐͷө૾ΤϯδϯɹDIGICᶙɻ

͞ΒʹύϑΥʔϚϯεΛ্ͨͤ͞޲ө૾ΤϯδϯɼDIGICᶙɻ

ϨϯζͰͱΒ͑ͨඃࣸମͷඒ͠͞Λଛͳ͏͜ͱͳ͘ɼσδλϧը૾ʹม׵ɻ

ͦͷѹ౗తͳԋࢉೳྗ͸ɼIXYͷڻҟతͳύϑΥʔϚϯεΛ͍͑ͯ͞͞·͢ɻ

͍͍ද৘Λಀͣ͞ඒ͘͠ʤϑΣΠεΩϟονςΫϊϩδʔʥ

γϟολʔϘλϯΛ͓͚ͩ͢Ͱɼਓ෺Λͻͱ͖Θඒ͘͠ࡱӨͰ͖ΔɻͦΕ͕ɼ

ϑΣΠεΩϟονςΫϊϩδʔɻ

ࣗಈͰਓ෺ͷإΛݕग़͠ɼϐϯτ΍࿐ग़ɼϑϥογϡͷޫྔ·Ͱ΋੍ޚɻ

ͻͱΓͰ΋ɼେ੎Ͱ΋ɼਓ͕ओ໾ͷϙʔτϨʔτ΍εφοϓࣸਅʹେ͖ͳޮՌ

Λൃ͠ش·͢ɻ
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͜ͷbody copy͸ɼͦͷ৘ใ಺༰Ͱ̎෦ʹ෼͔Εɼࠂ޿঎඼ͷಛ௕Λ۩ମతʹઆ໌

͍ͯ͠Δɻઌ΄Ͳͷݟग़͠จɼ෭ݟग़͠จͱ͸ҟͳΓɼ঎඼ʹؔ͢Δ৘ใΛৄࡉʹ

఻͑Δͷ͕ͦͷ໾ׂͰ͋Δ͕ɼ͜͜ʹ΋ಡऀͷ஫ҙΛҾ͖͚ͭΔ޻෉͕ΈΒΕΔɻ

ɹ·ͣୈҰʹɼޠݴతͰ͸ͳ͘άϥϑΟοΫͳཁૉͷ޻෉͕ݟΒΕΔɻͦΕͧΕͷ

෦෼ͷୈ̍จ໨͸ɼ࢒ΓͷߦΑΓେ͖໨ͷϑΥϯτͰॻ͔Ε͍ͯͯɼ֮ࢹతʹ΋໨

ཱͭɻ࣍ʹɼ͍ͣΕͷୈ̍จ໨΋ɼจ຤͕ʮDIGICᶙʯ΍ʮʤϑΣΠεΩϟονς

Ϋϊϩδʔʥʯͱ͍ͬͨɼ঎඼ͷಛ௕ͱͳΔ౥ػࡌೳͷ໊শͰऴΘΓɼ·͞ʹ̐અ

ͰΈΔݟग़͠จͷޠݴతཁૉͷಛ௃Ͱ͋Δɼ໊ ɾ໊ࢺ ΘΕ͍ͯΔɻ΍΍ɼ࢖Ί͕ࢭ۟ࢺ

௕ΊʹͳΒ͟ΔΛಘͳ͍body copyΛಡ·ͤΔͨΊɼݟग़͠จಉ༷ಡऀͷ஫ҙΛҾ

෉͕͞Ε͍ͯΔɻ͞ΒʹɼͦΕͧΕͷ෦෼ͷୈ̍จ໨͸ɼʮ঎඼৘ใΛ఻͑Δʯ޻͘

ͱ͍͏body copyͷҰ෦Ͱ͋ΔΏ͑ɼͦͷจͷΈͰɼͻͱ·ͣ঎඼ͷಛ௕͕Θ͔Δ

Α͏ʹ৘ใ͕੝Γࠐ·Ε͍ͯΔɻ

3．１．3ɹSignature line

ɹLeechʢ1964ʣʹΑΔͱɼsignature line͸ɼϒϥϯυωʔϜΛड़΂ͨ΋ͷͰ͋Γɼ

Ձ֨΍ɼۀاϝοηʔδɼτϨʔυϚʔΫɼֆͳͲΛ൐͏͜ͱ΋͋Δɻ͜͜Ͱɼ

Canon IXYͷ࣮ྫʹ໭Δͱɼᾉͷޙʹᾊͷ෦෼͕ଓ͘ɻ

ᾊɹCanon

make it possible with canon

࠷ࠨը໘ʹͱͬͯ΋ࠂ޿෦ʢ্࠷ࠨͰ͸ɼᾊͷsignature line͕ࣸਅը૾ࠂ޿ͷࡍ࣮

্෦Ͱ͋Δʣʹ഑ஔ͞Εɼ̍ߦ໨ͷCanon͸ϩΰϚʔΫͰ͋Δɻ̎ߦ໨ͷʠmake it 

possible with canonʡ͸ɼʮԿ͔ΛΩϟϊϯͰՄೳʹͤΑʯͱ͍͏ӳจͰ͋Δ͕ɼ಺

༰తʹ͸ʮΩϟϊϯͰՄೳੑΛ࣮ͤݱΑʯͱͰ΋ͨͬݴͱ͜Ζ͔ɼಉࣾͷଞͷ঎඼

ϝοηʔۀاͰ΋ɼCanonͷϩΰϚʔΫͷԼʹಉ͡จ͕഑ஔ͞Ε͍ͯΔͷͰɼࠂ޿

δͱղऍ͞ΕΔɻ

3．１．４ɹStanding details

ɹLeechʢ1964ʣͷඪ४ߏ੒ཁૉͰɼޙ࠷ʹ഑͞ΕΔͷ͸ɼstanding detailsͰ͋Δɻ

͜Ε͸ɼ੾Γऔͬͯ͏࢖Ϋʔϙϯ݊ɼখ͞ͳࣈମͰҹ͞࡮Ε࣮ͨ༻తͳ৘ใɼձࣾ

ͷॴࡏ஍ɼ࿈བྷઌɼ๏཯ʹ͍ͨͮج஫ҙ߲ࣄࡌهͳͲ͕ॻ͔ΕΔͱɼड़΂ΒΕ͍ͯΔɻ
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͜Ε·ͰΈ͖ͯͨɼCanon IXYͷࠂ޿Ͱ͸ɼձࣾͷϗʔϜϖʔδΞυϨε΍ɼ͓٬

༷৘ใηϯλʔͷి࿩ɼΧλϩά੥ٻઌి࿩ͳͲ͕ॻ͔Ε͍ͯΔɻ

ɹ͜͜·ͰɼLeechͷड़΂Δࠂ޿ͷඪ४ߏ੒ཁૉΛඪ४తͳ഑ஔͰ͋Δͱड़΂ΒΕ

ͨॱʹैͬͯΈ͖͕ͯͨɼ࣮ྫ͸͋͑ͯ೔ຊޠͷࠂ޿Λ࢖༻ͨ͠ɻ͖ͨͯݟΑ͏ʹ

੒ཁૉͰ೔ߏ΋͋ͯ͸·Δ͜ͱ͔ΒɼLeechͷड़΂Δඪ४ʹࠂ޿੒ཁૉ͕೔ຊͷߏ

ຊޠͷࠂ޿Λ͢࡯ߟΔ͜ͱ͸໰୊͸ͳ͍ͱ൑அͨ͠ɻ

3．２ɹʮయܕతͳࠂ޿ͷ̐ͭͷݪཧʯ

ɹLeechʢ1964ɿ27Ȃ31ʣͰ͸ɼ͕ͦࠂ޿ͷػೳΛ͏·͘Ռͨͨ͢Ίʹ͸ɼᾋʹ͋͛

Δ̐ͭͷݪཧʹ͓͍ͯ࿈ଓͯ͠ޮՌΛ͋͛ͳ͚Ε͹ͳΒͳ͍ͱ͞Ε͍ͯΔɻࠂ޿͸ɼ

ҎԼͷ̐ͭͷྗΛ࣋ͭΑ͏ʹߏ੒͞Ε͍ͯΔͱͯ͑ߟΑ͍Ͱ͋Ζ͏ɻ

ᾋɹIt must draw attention to itself. ʢAttention Valueʣ

ʮಡऀͷ஫ҙΛࣗࠂ޿ମʹҾ͖͚ͭͳ͚Ε͹ͳΒͳ͍ɻʢ஫ҙྗىשʣʯ

It must sustain the interest it has attracted.ʢReadabilityʣ

ʮͦͷҾ͖͚ͭͨಡऀͷ஫ҙΛอ࣋ͤͶ͹ͳΒͳ͍ɻʢಡΈ΍͢͞ʣʯ

It must be remembered, or at any rate recognized as familiar.ʢMemorabilityʣ

ʮࠂ޿͸ಡऀͷهԱʹཹ·ΒͶ͹ͳΒͣɼͦ͜·Ͱ͍͔ͳ͍ʹͯ͠΋

஌͍ͬͯΔͱ͍͏਌͠ΈΛ࣋ͨΕͳ͚Ε͹ͳΒͳ͍ɻʢهԱఆணޮՌʣʯ

It must prompt the right kind of action. (Selling Power)

ʮಡऀʹਖ਼͍͠ߦಈʢߪങʣΛͤ͜͞ىͳ͚Ε͹ͳΒͳ͍ɻʢফඅޮՌʣʯ

ɹͯ͞ࠂ޿͸ɼ̐ͭͷݪཧΛຬͨͨ͢Ίʹඞཁͱ͞ΕΔࠂ޿ͷ̐ͭͷྗʢޮՌʣΛ

࣋ͨͤΔΑ͏ʹ޻෉ΛॏͶɼߏ੒͞Ε͍ͯΔΘ͚Ͱ͋Δɻͦͯ͠ɼͦͷޮՌΛ͋͛

Δ΂͖޻෉͸ɼޠݴཁૉͷ໘͔Β΋ͳ͞Ε͍ͯΔ͸ͣͰ͋Δɻͦ͜Ͱɼ࣍અʹ͓͍

ͯɼ͜ΕΒͷ̐ͭͷྗʢޮՌʣΛޠݴཁૉʹ͠ٴݴͳ͕Βɼ3.2.1ʙ3.2.4Ͱ͞Βʹৄ

͘͠ΈΔ͜ͱʹ͢Δɻ

ɹ

3．２．１ɹAttention Value

ɹAttention Value ͸ɼ஫ҙΛҾ͖෇͚ΔޮՌͰ͋Δ͔ΒɼޠݴཁૉʹͯͬݶΈΕ͹ɼ
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೔ৗతͰ͸ͳ͍͍ݴճ͠΍ɼዞҙతʹࣈޡ͏࢖ɼจ๏΍ޠ๏ͷޡ༻๏ͳͲ͕͋Δɻ

ɹݟग़͠จɼ෭ݟग़͠จʹɼAttention Value͕ݟΒΕΔ͜ͱ͕ଟ͘ɼ3.1.1ͰΈͨᾈ

ʠTake it IXY.ʡͳͲ͸ɼͦͷҰྫͱ͑ߟΒΕΔͩΖ͏ɻ

3．２．２ɹReadability

ɹAttention ValueͰɼҰ୴ͻ͖͚ͭͨಡऀͷ஫ҙ͸ɼ࣋ଓ͞Εɼࠂ޿Λಡ·ͤଓ͚

ͯ঎඼৘ใΛ఻ୡ͠ͳ͚Ε͹ͳΒͳ͍ɻޠݴཁૉͷ޻෉ͱͯ͠͸ɼΘ͔Γ΍͍͢ߏ

จͷ࢖༻΍ɼ୹͍จͷଟ༻ͳͲ͕͋͛ΒΕΔɻ೔ຊޠͳΒͰ͸ͷ޻෉Ͱ͸ɼࣈ׽ͷ

͔ΘΓʹͯ͑׶ͻΒ͕ͳΛ࢖༻͢Δྫ΋Α͘ݟड͚ΒΕΔɻ͜͜ͰɼࠓҰ౓࣮ྫ

ᾉ Canon IXYͷbody copyͷલ൒෦෼ᾌΛΈͯΈΑ͏ɻ

ᾌɹਐԽ͚ͭͮ͠Δઌਐͷө૾ΤϯδϯɹDIGICᶙɻ

͞ΒʹύϑΥʔϚϯεΛ্ͨͤ͞޲ө૾ΤϯδϯɼDIGICᶙɻ

ϨϯζͰͱΒ͑ͨඃࣸମͷඒ͠͞Λଛͳ͏͜ͱͳ͘ɼσδλϧը૾ʹม׵ɻ

ͦͷѹ౗తͳԋࢉೳྗ͸ɼIXYͷڻҟతͳύϑΥʔϚϯεΛ͍͑ͯ͞͞·͢ɻ

·ͣ͜ͷbody copy͸ɼ୹͍จͷ࿈ଓͰ͋Δ͜ͱʹͮ͘ؾͰ͋Ζ͏ɻ̍ߦʹ͖ͭ̍

จͷΈͷ഑ஔɼ̍จʹ͍ͭͯ̍ϝοηʔδͰɼ৘ใ͕఻ΘΓ΍͍͢Α͏ɼಡऀ͕ಡ

Έ΍͍͢Α͏ʹ޻෉͕͞Ε͍ͯΔɻ͞Βʹɼࠂ޿঎඼৘ใͷΩʔϫʔυ͸ɼʮਐԽɼ

ઌਐɼө૾ɼ্޲ɼඃࣸମɼը૾ʯͳͲͷը਺ͷଟ͍͕ޠ׽ଟ͍ͨΊ͔ɼ৘ใ఻ୡ

্ͷΩʔϫʔυͰ͸ͳ͍ʮ͚ͭͮΔɼ͞ΒʹɼͱΒ͑ͨɼ͑ͯ͞͞ʯ౳͸ɼͻΒ͕

ͳ͕࢖༻͞Ε͍ͯΔɻͨݟ໨ʹ΋ɼ͕ࣈ׽ଟ͗͢ΔͱಡऀͷಡΉؾΛ͍ͦͰ͠·͏

͔ΒͰ͋Ζ͏ɻ

3．２．3ɹMemorability

ɹಡऀʹ఻Θͬͨ৘ใ͸ɼهԱʹཹΊΒΕͳ͚Ε͹ͳΒͳ͍͕ɼLeech͸ɼͦͷͨ

Ίͷޠݴͷ޻෉ͱͯ͠ʮ܁Γฦ͠ʯ͕ۃΊͯॏཁͳ໾ׂΛՌͨ͢ͱड़΂͍ͯΔɻ

͍ͯͭʹಈͳͲߦΓฦ͠͸ɼֶशɾ৴೦ɾଶ౓ม༰ɾ܁৺ཧֶʹ͓͍ͯ΋ʮࠂ޿

ϓϥεͷޮՌ͕͋ΔʯʢEngel et al 1986: 482ʣ͜ͱ͸طʹཱ֬͞Εֶͨઆͱͯ͠ా

தɾؙԬʢ1999ʢ1991ʣɿ305ʣʹ঺հ͞Ε͍ͯΔɻͨͱ͑͹ɼʮ஍্ͷϏΤϥɻ

VIERAʯʢPanasonic VIERA 2007ʣͱ͍͏ബܕςϨϏͷࠂ޿ͷݟग़͠จͰ͸ɼϒϥ

ϯυ໊͕ʞϏΤϥʟʞVIERAʟͱදهΛม͑ͯ܁Γฦ͞Ε͍ͯΔɻബܕςϨϏʹ͓
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͍ͯ͸ɼػೳɾܗঢ়ͱ΋ʹڝ߹঎඼ͱͷࠩҟΛ෇͚೉͘ɼϒϥϯυΠϝʔδͱͱ΋

ʹϒϥϯυ໊ΛಡऀͷهԱʹఆணͤ͞Δ͜ͱ͕ɼඇৗʹॏཁͩͱࢥΘΕΔɻ͜ͷ࣮

ྫͰ͸ɼϒϥϯυ໊Λ࿈ଓͯ͠഑ஔ͢Δ͜ͱͰهԱఆண౓͸ߴΊɼ·ͨදهΛม͑

Δ͜ͱʹΑͬͯʞVIERAʟͷಡΈํΛप஌ͤ͞Δͱͱ΋ʹɼ܁Γฦ͠ʹੜ͡Δޮٯ

ՌͰ͋Δ๞͖Λົ޼ʹආ͚͍ͯΔͱࢥΘΕΔɻ

3．２．４ɹSelling Power

ɹಡऀʹهԱ͕ఆணͨ͠Βɼ࣮ ͹ͤͳ͚Ε͹ͳΒͳ͍ɻചΓ৔Ͱɼٴʹಈߦফඅʹࡍ

౰֘ͷ঎඼ΛखʹऔͬͨΓɼଞͷྨࣅ঎඼ͱͷൺֱʹ࣌ͨͬࢸ΋ɼ͞ࠂ޿Ε͍ͯΔ

঎඼͕ߪೖ͞Εͳ͚Ε͹ɼࠂ޿ͷ࠷ऴޮՌ͸ೝΊΒΕͳ͍ɻ͔͠͠ɼ࣮͸ʮ͜ͷݴ

༿Λ͑࢖͹ඞͣചΕΔʯͱ͍͏ޠݴཁૉ͸ͳ͍ͷͰ͋Δ͕ɼ΍͸Γɼଞࣾ੡඼ͱͷ

ࠩผԽΛ͸͔Δඞཁ͕͋Δ͜ͱ͔Βɼൺֱͷදݱ΍ɼଞʹ͸ݟΒΕͳ͍͜ͱΛڧௐ

͢Δݴ༿ɼྫ͑͹ʮ˓˓Ͱ͖Δͷ͸ɼ˘˘͚ͩʯͱ͍ͬͨදݱ΋࢖ΘΕΔɻ

ɹ͜͜·Ͱɼ࣮ྫΛࢀর͠ͳ͕ΒɼLeechʢ1964ʣͷࠂ޿ͷߏ੒ཁૉͱݪࠂ޿ཧͱ

ͦͷͨΊʹඞཁͳޮࠂ޿ՌΛ͖ͨͯݟɻ࣍અ͔Β͸ɼ۩ମతʹ͜ͷޮՌΛ͋͛Δͨ

ΊʹޠݴཁૉʹͲͷΑ͏ͳ޻෉͕͞Ε͍ͯΔͷ͔ɼͦͯͦ͠ͷ޻෉͸ޠݴಛ௃ͱͲ

ͷΑ͏ʹ݁ͼ͍͍ͭͯΔͷ͔ɼ೔ӳޠΛൺֱରরͨ͠෼ੳ݁ՌΛΈͳ͕Β໌Β͔ʹ

͍ͯ͘͠ɻ

̐ɽ෼ੳ݁Ռ

ɹ·ͣɼσʔλ෼ੳʹΑΓɼ໌Β͔ʹͳͬͨ݁ՌΛઌʹ·ͱΊ͓ͯ͘ɻ೔ӳڞʹޠ

௨ʹݟΒΕΔ΋ͷ͸ɼ໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖༻ɼলུ͞Ε͍ͯΔ৘ใ͕͋ΔͱࢥΘ

ΕΔදݱͷ࢖༻ɼݟग़͠จͷதͰͷϒϥϯυ໊ͷ࢖༻ͷ̏఺Ͱ͋ΔɻҰํɼ೔ӳޠ

Ͱ༗ҙ͕ࠩ͋Δͱ͑ߟΒΕΔಛ௃΋͔ͨͬͭݟɻͦͷதͰɼӳޠʹଟ͘ݟΒΕͨಛ

௃͸ɼ໋ྩจͷ࢖༻ɼ൱ఆจͷ࢖༻ɼ୅໊ࢺͷ࢖༻ɼͷ̏఺Ͱ͋Δɻ೔ຊޠʹଟ͘

ͷ̎఺Ͱ͋Δɻ༺࢖ͷޠࠃ֎ɼ༺࢖ͷܗڈΒΕͨಛ௃͸ɼաݟ

ɹ࣍ͷ̑અͰ͸ɼ·ͣ೔ӳڞޠ௨ʹൃ͞ݟΕͨಛ௃ͷ͏ͪɼ໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖

༻ɼ͓Αͼɼলུ͞Ε͍ͯΔ৘ใ͕͋ΔͱࢥΘΕΔলུͷදݱͷ࢖༻ͷ̎఺ʹ͍ͭ

ͯɼ۩ମྫΛ෼ੳ͢Δɻ
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̑ɽڞ௨఺

ɹ෼ੳͷ݁Ռɼҹࠂ޿࡮ͷݟग़͠จʹ͓͍ͯɼ೔ຊޠͱӳݟʹޠΒΕͨޠݴಛ௃ͷ

ͷݱΘΕΔදࢥɼলུ͞Ε͍ͯΔ৘ใ͕͋Δͱ༺࢖Ίͷࢭ۟ࢺɾ໊ࢺ௨఺͸ɼ໊ڞ

ɾ໊ࢺͷ̏఺Ͱ͋Δɻ͜ΕΒͷ͏ͪɼ໊༺࢖ग़͠จͷதͰͷϒϥϯυ໊ͷݟɼ༺࢖

܎਺ͱؔࣈΒΕͨݶग़͠จͷݟ͸ɼ͍ͣΕ΋༺࢖ͷݱΊͱলུ͞Ε͍ͯΔදࢭ۟ࢺ

͕͋ΔͱࢥΘΕΔɻ͜ͷઅͰ͸ɼ໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖༻ͱলུ͞Εͨදݱʹ͍ͭ

ͯɼ࣮ࡍͷࠂ޿ͷݟग़͠จͷதͰɼͲͷΑ͏ʹ޻෉͞Ε͍ͯΔ͔͢࡯ߟΔɻ

5．１ɹ໊ࢺɾ໊ࢭ۟ࢺΊ

ɹݶΒΕͨࣈ਺ͷதͰɼΑΓີ౓ͷେ͖͍৘ใΛ఻ୡ͢ΔޮՌతํ๏ͷҰͭ͸ɼ໊

ʹͰ͸64ྫத23ྫޠΘΕΔɻσʔλΛ෼ੳͨ݁͠ՌɼӳࢥΊͰ͋Δͱࢭ۟ࢺɾ໊ࢺ

ଟ͘ɼʹߋͰ͸ޠೝΊΒΕσʔλͷ36ˋʹ্ͬͨɻҰํɼ೔ຊ͕༺࢖ͷ۟ࢺɾ໊ࢺ໊

64ྫத28ྫͰɼ͜Ε͸44ˋʹ͋ͨΔɻ͔͜͜Β΋ɼݟग़͠จʹ࢖༻͢Δޠݴදݱͷ

͔ͳΓ༗ޮͳखஈͱ͑ߟΒΕΔ͕ɼ࣮ࡍͲͷΑ͏ʹ࢖༻͞Ε͍ͯΔͷͰ͋Ζ͏͔ɻ

ᾍͷೲ౾ͷࠂ޿จΛΈͯΈΔɻ

ᾍɹΉ͖ΘΓೲ౾ɹΉ͍ͯɼΘͬͯɼ৽৯ײɻ

ʢѴদ৯඼ࣜגձࣾɹΉ͖ΘΓೲ౾ɹ2007ʣ

ɹ͜ͷݟग़͠จͷୈ̍ޠɼʮΉ͖ΘΓೲ౾ʯ͸঎඼໊Ͱ΋͋Δ͕ɼ͜ͷ৯඼ͷܗঢ়

Λ୺తʹࢺ໊͢ݱʹ΋ͳ͍ͬͯΔɻ·ͨɼޙ࠷ͷʮ৽৯ײʯͱ͍͏໊ࢺʹ͸ɼ͜ͷ

Λ͍࣋ͬͯײͰ఻ୡ͍ͨ͠৘ใɼͭ·Γɼ͜Ε·Ͱͷೲ౾ʹ͸ͳ͍ʮ৽͍͠৯ࠂ޿

Δʯ͜ͱ͕ɼ̏จࣈͰද͞ݱΕ͍ͯΔɻ໊ࢺɾ໊۟ࢺͷ࢖༻Ͱɼ৘ใΛগͳ͍ࣈ਺

Ͱ఻͑Δ͜ͱ͕Ͱ͖ΔྫͰ͋Δɻ

ɹ͔͠͠ɼ໊ࢺɾ໊۟ࢺͷ࢖༻͸ɼ৘ใΛ໊ࢺදݻʹݱఆ͢Δ͚ͩʹμΠφϛζϜ

ʹ͚ܽΔ͜ͱ΋൱Ίͳ͍ɻݶΒΕͨࣈ਺ͷݟग़͠จͰ͋Ε͹ͦ͜ɼͦͷܽ఺͸ิΘ

Ͷ͹ͳΒ͵Ͱ͋Ζ͏ɻิ͢׬Δཁૉ͸ɼࣸਅը૾΍จࣈͷ഑ஔ౳ͷάϥϑΟοΫͳ

ཁૉ΋͑ߟΒΕΔɻ্هᾍͰ͸ɼ௚લͷʮΉ͍ͯɼΘͬͯʯͱ͍͏ޠݴද׬ิ͕ݱ

ͷ໾ׂΛ͍ͯ͠Δͱ͑ߟΒΕΔɻʮΉ͍ͯɼΘͬͯʯͱ͍͏̎ͭͷ࿈ଓͨ͠ಈ࡞Λɼ

࿈ଓͨ͠ಈࢺͰɼಈతʹදݱʹ͢Δ͜ͱͰϦζϜΛͭ͘Γग़͠ɼ৘ใྔ͸େ͖͘΋
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༂ಈײʹ͚ܽΔޙ࠷ͷ໊ࢭࢺΊͱ͏·͘όϥϯεΛͱ͍ͬͯΔɻ࣍ʹӳޠͷ໊ࢺɾ

͠࡯ߟग़͠จΛݟᾎͰࠂ޿Ίͱ͸ͲͷΑ͏ͳ΋ͷ͔ɼPostࣾͷγϦΞϧͷࢭ۟ࢺ໊

ͯΈΑ͏ɻ

ᾎɹHome-baked taste.ɹʙAnd only one bowl to washʙ

ʢPost Whole Grain 2006ʣ

ɹᾎ͸ΞϝϦΧͰ͸ɼΑ͘஌ΒΕͨγϦΞϧͷϒϥϯυ PostͷWhole Grain ͱ͍͏

঎඼ࠂ޿ͷݟग़͠จͰ͋ΔɻಛʹΞϝϦΧͰ͸ɼγϦΞϧ΋ேͷʮ৯ࣄʯͷҰͭͱ

ɼຯ֮ʹԠ͑Δ΋ײΒΕ͍ͯΔͷͰɼͦͷछྨ΋ඇৗʹ๛෋Ͱɼ༷ʑͳ৯͑ߟͯ͠

ͷ͕ചΓग़͞Εɼӫཆόϥϯε΍௿ΧϩϦʔ௿ࢷ๱ʹ഑ྀͨ͠΋ͷ΋਺ଟ͘ݟΒΕ

Δɻᾎͷલ൒ɼʠHome-baked taste.ʡ͸ɼʮՈఉͰম্͖͛ͨຯʯͱ͍͏ҙຯ͕ͩɼ

จશମ໊͕۟ࢺʹͳΔɻശ͔Βग़ͯ͠৯΂ΔγϦΞϧͷຯؾͳ͞Λิ͏ɼ·ΔͰՈ

Ͱম͍͔ͨͷΑ͏ͳ๛͔ͳ෩ຯΛ΋ͭͰ͋Ζ͏͕ࣄɼܗ༰ࢺʞHomeʵbakedʟͰ

म০͞Ε໊ͨࠐʹ۟ࢺΊΒΕ͍ͯΔɻ·ͨɼޙ൒΋໊۟ࢺͰ͋Γɼҙຯ͸ʮͦͯ͠ɼ

ચ͏ͷ͸ͨͬͨҰͭͷϘ΢ϧʯͭ·Γɼશମ͸ʮՈఉͰম্͖͛ͨΑ͏ͳຯɼ෩ຯ

Ͱ͔͠΋ચ͍΋ͷ΋গͳͬͯ͘ࡁΉʯͱͷϝοηʔδ͕఻͑ΒΕΔɻલ൒ͷ໊۟ࢺ

͕ɼܗ༰ࢺ໊+ࢺͷ૊Έ߹ΘͤͰ͋Δͷʹର͠ɼޙ൒͸म০෦ʠto washʡ͕ޙஔ͞

Ε୯ௐͳ໊۟ࢺͷ܁Γฦ͠ʹͳΔͷΛ๷͍Ͱ͍Δɻ

ɹᾍɼᾎͰΈͨΑ͏ʹɼ೔ຊޠʹ͓͍ͯ΋ӳޠʹ͓͍ͯ΋໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖༻

͸ɼଞͷཁૉͰܽ఺Λิ͏ඞཁ͸͋Δ΋ͷͷɼݶΒΕͨࣈ਺ʹ੝ࠐΊΔ৘ใྔͷେ

͖͞Ώ͑ʹɼݟग़͠จʹ࢖ΘΕΔ༗ޮͳޠݴදݱʹͳ͍ͬͯΔͱ͑ݴΑ͏ɻ·ͨɼ

͜ͷ໊ࢺɾ໊ࢭ۟ࢺΊ͸ɼ೔ຊޠͱӳޠͱ͍͏ɼޠݴͷจ๏ମܥɼදهγεςϜͱ

΋ʹશ͘ҟͳΔͱͯͬݴΑ͍̎ͭͷڞʹޠݴ௨ͯ͠ɼ਺ଟ͘ΈΒΕͨ͜ͱ͔Βɼଞ

ͷޠݴʹ΋ݟΒΕΔͰ͋Ζ͏ීวతޠݴಛ௃ͷީิʹͳΓಘΔͱࢥΘΕΔɻ

5．２ɹলུ

ɹলུ΋·ͨɼ೔ຊޠɼӳޠͱ΋ʹ࢖༻ׂ߹ͷޠݴ͔ͨͬߴදݱͰ͋ΔɻӳޠͰ͸ɼ

64ྫத15 ʢྫ23ˋʣɼ೔ຊޠͰ͸ɼ64ྫத14 ʢྫ22ˋʣʹ ͦͷ࢖༻͕ೝΊΒΕͨɻ໊ ɾࢺ

Α͍ͯ͑ߟͱݱදޠݴɼ͔ͳΓ༗ޮͳ͍͓ͯʹޠݴΊ΄ͲͰ͸ͳ͘΋ɼ྆ࢭ۟ࢺ໊

Ͱ͋Ζ͏ɻͰ͸ɼ࣮ࡍͲͷΑ͏ʹɼԿ͕লུ͞Ε͍ͯΔͷ͔ɼ۩ମతʹΈ͍ͯ͘ɻ

ग़͠Ͱ͋Δɻݟͷࠂ޿ॳͷྫᾏ͸ɼιʔεͷ࠷
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ᾏɹ༲͛෺Λͬ͞ͺΓͱʂ

ʢΤόϥ৯඼ࣜגۀ޻ձࣾɹ࿨෩͓Ζ͠ιʔεɹ2007ʣ

·ͣɼᾏͷࠂ޿શମͷߏ੒Λ؆୯ʹཧղ͓͖͍ͯͨ͠ɻ͜ͷࠂ޿Ͱ͸ɼࠂ޿ը໘ͷ

্൒෼͕ࣸਅը૾Ͱ͋Δɻը૾͸ʮࠓɼͪ ΐ͏ͲͱΜ͔ͭΛ৯΂Α͏ͱ͢Δͱ͜Ζʯ

ͱ͍͏λΠϛϯάͰɼസͰͭ··ΕͨͱΜ͔͕ͭେࣸ͠ʹͳ͍ͬͯΔɻͦͯ͠ɼͦ

ͷը૾ʹ͔͔ΔΑ͏ʹɼᾏͷݟग़͠จ͕ɼը໘ӈଆʹॎॻ͖Ͱҹ͞࡮Ε͍ͯΔɻ·

ͨɼԼ൒෼ͷࠨଆʹɼ͜ͷʮ࿨෩͓Ζ͠ιʔεʯͷࣸਅը૾͕഑ஔ͞Ε͍ͯΔɻ

ɹ͜ͷྫͰɼݟग़͠จͷʮͬ͞ͺΓͱʂʯͷޙʹ͸ɼޠݴ৘ใ͕লུ͞Ε͍ͯΔͱ

ඞཁ͔ͩΒͰ͋Δɻ͕ݱදࢺͷจ͸ɼʮ༲͛෺ΛʯʹରԠ͢ΔಈޠΒΕΔɻ೔ຊ͑ߟ

ͨͩɼ࣮ ྫᾏͷݟग़͠จͷΑ͏ʹলུ͞Ε͍ͯͯ΋ɼܽ མ͍ͯ͠Δ৘ใ͸ࣸਅը૾ɼ

঎඼໊ͳͲଞͷ༷ʑͳ৘ใ͔Βɼ༰қʹ૝૾͕ͭ͘ɻͩ ͔Βͦ͜ɼʮ࿨෩͓Ζ͠ιʔ

εͰɼ༲͛෺Λͬ͞ͺΓͱɼ৯΂·͠ΐ͏ʯͱ͢ΔΑΓ͸ɼը૾͔Βಡऀʹ৘ใΛ

ಡΈऔͬͯ΋Β͍ɼ͜ ͷࠂ޿ͷॏཁͳϝοηʔδͰ͋Δ෦෼ʮ༲͛෺Λͬ͞ͺΓͱʯ

ʹे෼ͳεϖʔεΛ഑͢Δํ͕৘ใ఻ୡͷ໘͔Β͸ޮՌతͰ͋Δͱ͑ߟΒΕΔ8ʣɻ

ɹলུ΋·ͨɼݶΒΕͨࣈ਺ͷதͰɼΑΓີ౓ͷେ͖͍৘ใΛ఻ୡ͢Δख๏Ͱ͋Δ

͕ɼલઅͷ໊ࢺɾ໊ࢭ۟ࢺΊͷ࢖༻͕ɼͦͷޠݴදݱʹ৘ใΛ͢ॖڽΔҰํͰɼল

ུ͸ɼॻ͔ͳͯ͘΋ɼಡऀ͕ਪଌՄೳͳ৘ใ͸ল͍͍ͯΔͱࢥΘΕΔɻ

ɹͯ͞ɼ࣍ʹӳޠͷݟग़͠จʹ͓͚ΔলུͷޮՌΛ۩ମྫᾐͰͯ͠࡯ߟΈΑ͏ɻᾐ

͸ɼࢠͲ΋Λλʔήοτʹͨ͠ਗ਼ྋҿྉਫͷࠂ޿Ͱɼ࠭౶Λ͑߇Ίʹ͍ͯ͠Δ͜ͱ

Λݟग़͠จ͸఻͍͑ͯΔɻ

ᾐɹ40% less sugar.  Still 100% fun.

ʢCapri Sun RobinʟWater 2007ʣ

͜ͷࠂ޿ͷը૾͸ࢠͲ΋ͷன৯෩ܠͰɼࠂ޿঎඼΋৯ࣄͷ̍඼ͱ͍ͯࣸͬͯ͠Δɻ

ग़͠จͰ͸ɼୈ̍จɼୈ̎จͱ΋ʹɼจ಄ͷʠIt isʡ͕ݟ লུ͞Εͨͱ͑ߟΒΕΔ͕ɼ

͜Ε͸ʮॻ͔ͳͯ͘΋ɼจ๏తʹಡऀ͕ਪଌͰ͖Δʯ৘ใͩͱࢥΘΕΔɻ΍͸Γɼ

ਪଌՄೳͳ৘ใΛল͖ɼࠂ޿ͷ࠷ॏཁ৘ใʹΑΓଟ͘ͷεϖʔεΛ഑͢Δख๏͕ͱ

ΒΕ͍ͯΔɻ

ɹ͜͜·Ͱ͸ɼ೔ຊޠʹ΋ӳޠʹ΋ڞ௨ͯ͠ݟΒΕΔޠݴཁૉΛ͕͖ͨͯݟɼ࣍અ

Ͱ͸ɼ֤ ΒΕΔ૬ҧ఺Λચ͍ग़͍͖͍ͯͨ͠ɻ͑ߟཁૉʹ݁ͼͭ͘ͱޠݴ༗ͷݻޠݴ
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̒ɽ૬ҧ఺

ɹσʔλ෼ੳͷ݁Ռɼ೔ӳޠͷࠂ޿ͷݟग़͠จʹ͓͍ͯɼڞ௨ͨ͠ޠݴཁૉ͕ݟΒ

ΕΔ͜ͱ͕൑͕ͬͨҰํɼҟͳΔޠݴಛ௃΋͋Δ͜ͱ΋෼ੳ݁Ռ͸͍ࣔͯ͠Δɻྫ

͑͹ɼ೔ຊޠ͸ӳޠʹൺ΂ͯɼաܗڈͷٴ༺࢖ͼɼ֎ޠࠃͷ࢖༻͕ଟ͘ɼӳޠ͸೔

ຊޠʹൺ΂ɼ໋ྩจɼ൱ఆจɼͦͯ͠୅໊ࢺͷ࢖༻͕ଟ͘ΈΒΕͨɻຊઅͰ͸ɼ૬

ҧ఺ͷதͰ΋໋ྩจͱ൱ఆจʹ͍ͭͯɼ࣮ྫͱͱ΋ʹ໌Β͔ʹ͍ͯ͘͠ɻ

６．１ɹ໋ྩจ

ɹ໋ྩจ͸ɼӳޠσʔλͷ64ྫத27ྫʢ27ˋʣʹΈΒΕ͕ͨɼ೔ຊޠͰ͸ɼ64ྫத

̐ྫʢ̒ˋʣʹ͔͠ΈΒΕͳ͔ͬͨɻ͔͠΋ɼ೔ຊޠͰ͸ɼ̐ྫͷ͏ͪ̏ྫ͕ʮʙ

͠Α͏ʯͱ͍͏ק༠දݱͰɼʮ໋ྩදݱʯ͸࣮࣭తʹ͸̍ྫͱ͑ߟΒΕΔɻ͜ͷ͜

ͱ͔Βɼ໋ྩจͷ࢖༻͸ӳޠʹಛ௃తͳޠݴཁૉͱ͑ߟΒΕΔ͕ɼ࣮ࡍͲͷΑ͏ʹ

ʮ໋ྩจʯ͕࢖ΘΕ͍ͯΔͷ͔ɼᾑʙᾒͷ࣮ྫͰݕ౼͢Δɻ·ͣᾑΛͯ͑ߟΈΑ͏ɻ

ᾑɹCapture everything with up to 41 hours recording 

ʢSONY HANDYCAM 2007ʣ

ᾑ͸ɼSONYͷϏσΦΧϝϥɼHANDYCAMͷݟࠂ޿ग़͠จͰ͋Δɻʮ41࣌ؒ΋࿥

ըͰ͖Δɼ͜ͷHANDYCAMΛͯͬ͢࢖΂ͯ΋ͷΛัΒ͑Αʯͱ͍͏಺༰Ͱ͋Δɻ

ଟ਺ͷεφοϓࣸਅΛίϥʔδϡͨ͠΋ͷΛഎܠʹɼHANDYCAMͷຊମΛॏͶͨ

ࣸਅը૾͕̐෼ͷ̏Λ઎Ίɼ࢒Γ̐෼ͷ̍ʹݟग़͠จɼbody copyͱsignature line

͕഑ஔ͞Ε͍ͯΔɻݟग़͠จͷϝοηʔδͷʠCatch everythingʡ͸ଟ਺ͷεφο

ϓࣸਅΛ࢖༻ͨࣸ͠ਅը૾ͷϝοηʔδͱҰக͢Δɻ

ɹ࣍ʹɼᾒͷHPࣾͷϑΥτϓϦϯλʔͷݟࠂ޿ग़͠จΛऔΓ্͛Δɻ

ᾒɹPICK UP YOUR PHOTOS ON THE WAY TO THE KITCHENɹ

ʢhp ɹThe HPɹPhotosmart ɹ2006ʣ

ᾒͷҙຯ͸ʮΩονϯʹ్͘ߦதʹࣸਅΛऔ͍͖ͬͯͳ͍͞ɻʯʹͳΔɻը૾શମ

ͷߏ੒͸্ࠂ޿൒෼ʹ͸ϓϦϯτΞ΢τͨ͠εφοϓࣸਅͷίϥʔδϡɼԼ൒෼ʹ

͸͞ࠂ޿Ε͍ͯΔϓϦϯλʔ̏ػछͷࣸਅը૾͕͋Γɼͦͯ͠ɼͦͷ্Լڥքઢ͋
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ͨΓʹ্ݟهग़͠จ͕഑ஔ͞Ε͍ͯΔɻʮΩονϯʹ్͘ߦதʹʯͱ͍͏ϑϨʔζ͸ɼ

ʮՈఉ಺ͰঁੑͰ΋؆୯ʹૢ࡞Ͱ͖Δʯ͜ͱΛؚҙ͍ͯ͠ΔͱղऍͰ͖ΔͰ͋Ζ͏ɻ

ᾓ͸ΩϟϊϯͷΧϝϥͷࠂ޿Ͱ͋Δɻ

ᾓɹCutting-edge digital EOS technology  Catch the bubble as it bursts 

ʢCanon EOSɹ2006ʣ 

͜ͷݟग़͠จͷจࣈͷେ͖͞͸લ൒ͷ΄͏͕େ͖͘ɼޙ൒ͷ෭ݟग़͠͸ɼ๐ׂ͕Ε

Δॠؒͷࣸਅը૾ͷ্͙͢ʹ഑ஔ͞Ε͍ͯͯɼ͜͜ʹʮ๐ׂ͕ΕΔॠؒΛʢEOSͰ

ࣸਅʹʣัΒ͑ͳ͍͞ʯͱ͍͏໋ྩจ͕ݟΒΕΔɻ

͜͜·Ͱӳޠͷ໋ྩจͷ࣮ྫΛ͕͖ͨͯݟɼ࣍ʹ೔ຊޠͷ໋ྩจͷ࣮ྫᾔʙᾖΛΈ

Δ͜ͱʹ͢Δɻ

ᾔɹ࠷ઌ୺͸ɼ͙͑͢࢖ɻɹ

ʢSONYɹCyber shot 2007ʣ

ᾔ͕ɼ೔ຊޠͷ७ਮͳ໋ྩͷҙຯͷ།ҰͷྫࣄͰ͋ΓɼҎԼᾕʢ₁₆ʢʹ2ʣʣ͸ק༠ͷද

Ͱ͋Δɻݱ

ᾕɹPhotoɹletter ͠Α͏ɻɹ

ʢCanon PIXUS 2007ʣ

ʢ16ʢʹ₂ʣʣɹTake it IXY.ɹࣗ༝ʹ͍͜͏ɻ

ʢCanonɹIXY 2007ʣ

࣮ ʢྫ16ʢʹ₂ʣʣ͸ஸ౓ɼӳޠͷ໋ྩͱ೔ຊޠͷק༠ͷରൺΛ೗࣮ʹද͍ͯ͠Δɻલ

൒ʠTake it IXY.ʡ͸ઌʹड़΂ͨΑ͏ ʠʹTake it easyʡʢࣗ༝ʹ͏͜ߦɼ͏͜ߦʹָؾʣ

ʹ঎඼໊ͷIXY Λ্ख͘৫ΓࠐΜͩ΋ͷͱࢥΘΕΔɻͦͯ͠ޙ൒ʮࣗ༝ʹ͍͜͏ʯ

͕લ൒ͷ࿨༁ʹͳ͍ͬͯΔ͕ɼ͜͜Ͱ஫໨ͯ͠΄͍͠ͷ͕ɼӳޠɼ೔ຊޠͷจܕͷ

ҧ͍Ͱ͋Δɻલ൒ͷӳޠ͸ɼ໋ྩจɼޙ൒ͷ೔ຊޠ͸ק༠ͷจʹͳ͍ͬͯΔɻ͜Ε

ʕ ��0 ʕ
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͸೔ӳޠͷޠݴಛ௃ͷࠩҟΛද͍ͯ͠Δͱ͑ݴͳ͍ͩΖ͏͔ɻ͜ͷ໰୊΁ͷ౴͑ͱ

ͯ͠·ͣɼӳޠͷݟࠂ޿ग़͠จʹ໋ྩจ͕ଟ਺࢖༻͞Εɼ೔ຊޠͷݟࠂ޿ग़͠จʹ

͸ɼ໋ྩจ͕গͳ͍ཧ༝Λͯ͑ߟΈ͍ͨɻ

ɹLeechʢ1964ɿ80ʣ͸ɼݸਓͷؒͰ͸ɼඇৗʹແྱͰ͋Δ໋ྩจ͕ӳޠͷࠂ޿Ͱ

໰୊ͳࣗ͘༝ʹ࢖ΘΕΔͷ͸ɼެڞඪࣝ΍ɼ஫ҙॻͳͲʹ࢖༻͞Ε͍ͯΔ໋ྩจʹ

ʢಡऀ͕ʣ׳Ε͍ͯΔ͔Βͩͱड़΂ΒΕ͍ͯΔɻ͔֬ʹӳޠͷඪࣝ͸໋ྩจͷܗΛ

ͱΔ΋ͷ͕ଟ͍ɻʠKeep outʡʠGo straightʡͳͲަ௨ඪࣝʹ΋ଟ༻͞Ε͍ͯΔɻͦ

Εʹൺ΂ͯ೔ຊޠͷ৔߹͸ɼ໋ྩͷܗ͸গͳ͘ɼʮ௨ࢭߦΊʯɼʮࢭېંࠨʯͱ͍ͬ

ड͚ΒΕΔɻLeechͷओு͢Δͱ͓ݟ΋ޠௐΛར༻ͨ͠ඪࣣޒͨ·΍ɼݱදࢺ໊ͨ

Γɼӳྩ໋͕ޠจͷඪࣝɼ஫ҙॻ͖ʹ׳Ε͍ͯΔͷʹൺͯ͠ɼ೔ຊޠͰ͸໋ྩ͸গ

ͳ͍Α͏Ͱ͋Δɻ͔͜͜ΒӳޠͰ໋ྩจ͕ଟ༻͞Εɼ೔ຊޠͰ͸΄ͱΜͲ࢖ΘΕͳ

͍ͷ͸ɼҰͭ͸จԽతཁҼʹΑΔ΋ͷͱࢥΘΕΔɻ·ͨɼMyersʢ1994ʣͰ͸ɼ໋

ྩจ͸૬खʹྑ͍ํ๏ΛનΊΔɼʮ͜͏͢Δͷ͕͋ͳͨͷͨΊͰ͢ʯͱ͍͏ϝοηʔ

δΛૹ͍ͬͯΔͱड़΂͍ͯΔɻΑͬͯɼஸೡͱࢥΘΕ͕ͪͳʞpleaseʟΛ͚ͭͯ͠

·͏ͱɼͦΕ͸ʮࠂ޿ओͷͨΊʹʙ͍ͯͩ͘͠͞ʯͱ͍͏͓͍ئʹͳͬͯ͠·͏ͷ

Ͱɼʞpleaseʟ ͕෇͞ΕΔ͜ͱ͸ͳ͍ͱ෇͚Ճ͍͑ͯΔɻ

ɹҰํɼSwanʢ2000ɿ254ʣʹΑΔͱɼ໋ྩܗͷҰൠతͳ༻๏͸ɼ࣍ͷΑ͏ʹड़΂

ΒΕ͍ͯΔ:ʠImperatives are used, for example, to tell or ask people what to do, to 

make suggestions, to give advice or instructions, to encourage and offer, and to ex-

press wishes for peopleʟs welfare.ʡʢ໋ྩจ͸ɼྫ͑͹ɼ૬खʹԿΛ͢΂͖͔఻͑ͨ

ΓɼཔΜͩΓ͢Δͱ͖ɼ·ͨ૬खʹԿ͔ఏҊΛͨ͠ΓɼΞυόΠεΛͨ͠Γɼ͋Δ

͍͸Կ͔ͷ΍ΓํΛ͑ڭΔͱ͖ɼ·ͨྭ·ͨ͠ΓɼԿ͔Λఏͨ͠ڙΓ͢Δͱ͖ɼ·

ͨਓʑͷ޾෱Λ͏ئͱ͖ͳͲʹ࢖ΘΕΔɻʣ͜͜ͰݟΔͱɼ໋ྩจ͸ɼਓʹԿ͔Λ

ͤ͞Δͱ͖͚ͩͰ͸ͳ͘ɼMyersͷड़΂͍ͯΔʮಡऀʹফඅऀʯͷҝͰ͋ΔఏҊ͠

ͨΓɼྭ·ͨ͠Γ͢Δͱ͖ʹ΋࢖ΘΕɼӳޠͷ໋ྩจ͸೔ຊޠͷ໋࣋ͭྩจͷχϡ

ΞϯεΑΓ࢖͘޿ΘΕ͍ͯΔΑ͏Ͱ͋Δɻ

ɹ݁࿦ͱͯ͠͸ɼӳޠʹ໋ྩจ͕ଟ༻͞Εɼ೔ຊޠʹ͸͋·Γ༻͍ΒΕͳ͍ͷ͸ɼ

Ұͭ͸จԽతཧ༝Ͱ͋ΔɻӳݍޠͰ͸ඪࣝͳͲʹ΋໋ྩจ͕ଟ༻͞Ε͍ͯΔͷͰɼ

໋ྩจʹ׳Ε͓ͯΓɼʮ໋ྩ͞Ε͍ͯΔʯͱ͍͏ҹ৅Λ໔ΕΔͨΊɻ͜Εʹରͯ͠ɼ

೔ຊޠͰ͸͞΄Ͳ໋ྩจͷ׳ʹܗΒ͞Ε͓ͯΒͣɼແྱͳҹ৅͕൱Ίͳ͍ͨΊͰ͋

Δɻ̎ ఺໨͸ɼӳޠͷ໋ྩจͷ༻๏͕೔ຊޠΑΓଟذʹ౉Γɼ໋ ྩ͢Δ͚ͩͰͳ͘ɼ

૬खʹקΊͨΓɼఏҊͨ͠Γ͢Δͱ͖ʹ࢖ΘΕΔͱ͍͏ɼ೔ຊޠʹ͸ݟΒΕͳ͍༻
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๏͕͋Δͱ͍͏จ๏తཧ༝Ͱ͋ΔͱࢥΘΕΔɻ

６．２ɹ൱ఆจ

ɹ࣍ʹӳޠʹଟ͘ݟΒΕɼ೔ຊޠʹ͸গͳ͔߲ͬͨ໨ͱͯ͠ɼ൱ఆจΛऔΓ্͛Δɻ

ӳޠ͸64ྫத₈ྫʢ13ˋʣɼ೔ຊޠͰ͸64ྫத̍ྫʢ₂ˋʣͰ͋Δɻ·ͣɼ࣮ྫᾗʙ

ᾙΛΈͯΈΑ͏ɻ

ᾗ͸ɼμϯΩϯυʔφπͷࠂ޿Ͱ͋Δɻ

ᾗɹNo schedule is too busy for a quick stop at Dunkin Donuts.  

ʢDUNKIN DONUTS 2007ʣ

ᾗͷݟग़͠จ͸ɼʮͲΜͳʹ๩͍͠εέδϡʔϧʢͷ࣌ʣ΋μϯΩϯʹͪΐͬͱཱ

Δͷʹ๩͗͢͠Δ΄ͲͰ͸ͳ͍ɻʯͱ͍͏ೋॏ൱ఆͷจͰ͋Δɻͭ·ΓɼͲΜدͪ

ͳʹ๩ͯ͘͠΋ɼμϯΩϯʹཱͪدΔՋ͚ͩ͸༗ΓɼͲΜͳʹ๩ͯ͘͠΋دΓ͍ͨ

ͱ͏ࢥ΄ͲμϯΩϯ͸͓͍͍͠ͱ͍͏ϝοηʔδʹͳΔɻै ͬͯɼ൱ఆͷ୯ޠʮNoʯ

Ͱ࢝·Δ͜ͷݟग़͠จ͸ɼ࣮͸ඇৗʹߠఆతͳ಺༰Ͱ͋Δ͜ͱ͕Θ͔Δɻ

ᾘ͸ΫΤʔΧʔζͷάϥϊʔϥόΠτνϣίϨʔτͷࠂ޿Ͱ͋Δɻ

ᾘɹNothing keeps them rollinʟ like new Quaker Granola Bites. 

ʢQUAKER GRANOLA BITES CHOCOLATE 2007ʣ

ᾘʹ͸ɼࢠͲ΋͕ͨͪϩʔϥʔεέʔτΛ͍ͯ͠Δࣸਅը૾Λ͍ͯͬ࢖ΔͷͰɼݟ

ग़͠จ͸ʮԿ෺΋ɼ൴ΒʢࣸਅͷࢠͲ΋ͨͪʣΛάϥϊϥόΠτ΄Ͳɼ׈Βͤଓ͚

Δ͜ͱ͸Ͱ͖ͳ͍ʯͭ·ΓɼάϥϊϥόΠτ͕Ұ൪൴ΒΛ׈Βͤଓ͚ΒΕΔɼͦͷ

͘Β͍͓͍ͯ͘͠ӫཆ͕͋Δͱ͍͏಺༰Ͱ͋Δɻ͜͜Ͱ΋๯಄ʹ൱ఆͷҙຯΛ࣋ͭ

୯ޠʞNothingʟ͕༻͍ΒΕɼܗͷ্Ͱ͸൱ఆจʹͳΔ͕ɼݟग़͠จͷ಺༰ͦͷ΋

ͷ͸ɼʮάϥϊϥόΠτ͕Ұ൪ྑ͍ʯͱ͍͏ҙຯͷߠఆతͳϝοηʔδͰ͋Δɻ

ᾙ͸౾ೕͷࠂ޿จͰ͋Δɻ
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ᾙɹMilk doesnʟt have as many Omega-3ʟs.  I know, Iʟm cow.  

ʢSilk SOY MILK 2007ʣ

ᾙͷը૾͸ਓؒͷΑ͏ʹσϑΥϧϝ͕ͨ͠ڇιϑΝʹ࠲ΓɼಡऀʹޠΓ͔͚Δɻͦ

ͷ಺༰͕ݟग़͠จͰ͋ΓɼʮϛϧΫ͸ͦΕ΄Ͳʢ౾ೕ΄ͲʣΦϝΨ̏ʢମʹྑ͍ͱ

͞Ε͍ͯΔෆ๞࿨ࢷ๱ࢎͷҰͭʣΛؚΜͰ͍ͳ͍ɻࢲ͸͔ͩڇΒͦͷ͜ͱΛΑ͘஌ͬ

͍ͯΔʯͭ·Γɼʮ͔ͩڇΒڇೕͷ͜ͱ͸ྑ͘஌͍ͬͯΔ͚Ͳɼڇೕʹ͸౾ೕ΄Ͳ

ෆ๞࿨ࢷ๱ࢎΦϝΨ͕̏ೖ͍ͬͯͳ͍ɻ͔ͩΒ౾ೕͷํ͕ྑ͍ʯͱ͍͏ϝοηʔδ

ʹͳΔɻ͜͜Ͱ͸ɼ൱ఆͱൺֱΛར༻ͨ͠ओு͸ʮڃ্࠷ʯͷʞnotʙasʟͷߏจ

Λ࢖༻͍ͯ͠Δɻᾗʙᾙͱ൱ఆΛؚΉӳޠͷݟग़͠จͷ࣮ྫΛ₃ྫ͕͖ͨͯݟɼ͍

ͣΕ΋ɼ൱ఆͷ࢖͕ܗΘΕ͍ͯͯ΋ɼ঎඼ͦͷ΋ͷΛ൱ఆ͢ΔΘ͚Ͱ͸ͳ͍͜ͱ͕

෼͔ΔɻͰ͸ɼͳͥΘ͟Θ͟൱ఆΛߠͯͬ࢖ఆͷҙΛ͋ΒΘ͢ͷ͔ɻ·ͨɼͳͥ೔

ຊޠʹ͸൱ఆͷݟग़͠จ͕গͳ͍ͷ͔ɼͯ͑ߟΈ͍ͨɻ

ɹ͸͡Ίʹɼ൱ఆͷܗΛ༻͍ͯߠఆతͳ಺༰Λࣔ͢ཧ༝Ͱ͋Δ͕ɼҰͭ͸ʮߠఆʯ

ΛΑΓڧΊΔͨΊͩͱࢥΘΕΔɻ೔ຊޠͷදݱͰ΋ʮ൴͕Ұ൪ʯͱ͍͏಺༰Λʮ༨

ਓΛҎͬͯม͕͍͑ͨʯɼ·ͨʮଞʹྫΛݟͳ͍ʯɼʮൺྨແ͍ʯ౳ʑ൱ఆΛͬ࢖

ͯɼ࣮͸ߠఆ౓߹͍ΛߴΊ͍ͯΔද͍͕ͭ͘ݱ΋Έ͔ͭΔɻ͜ΕΒ͸ɼʮҰ൪Ͱ͋

Δʯͱ͍͏ΑΓ͸ɼʮ༨ਓΛҎͬͯม͕͍͑ͨʯͱͨ͠΄͏͕ɼҰ൪Ͱ͋Δͱ͍͏

ҙຯ͕ڧ·Δɻӳޠ΋ಉ͘͡ɼʠNo schedule is too busy for a quick stop at Dunkin 

Donuts.ʡͱ͢Δ΄͏͕ɼʠIʟm always ready to stopʡ ʢμϯΩϯυʔφπ͚ͩ͸͍ͭ

Ͱ΋دΔ͜ͱ͕Ͱ͖Δʣͱॻ͘ΑΓɼߠఆͷҙຯ͕ڧ·Δɻ

ɹͰ͸ɼͳͥ೔ຊޠʹ΋ಉ͘͡൱ఆΛߠͯͬ࢖ఆͷҙຯΛڧΊΔख๏͕͋Δͷʹɼ

͜Ε͕ݟࠂ޿ग़͠จʹ࢖༻͞Εͳ͍ͷ͔Λɼ͍ͨ͑ߟɻҰͭ͸ɼӳޠ͸൱ఆ͕ޠ๯

಄ʹདྷΔͷͰɼͦΕͳΓͷΠϯύΫτΛ࣋ͨͤΔ͜ͱ͕Ͱ͖Δ͕ɼ೔ຊޠ͸൱ఆޠ

ఆͳͷ͔෼͔Γʹ͍͔͘ΒͰ͋ΖߠΔͷͰɼಡΈਐΊͳ͍ͱɼ൱ఆͳͷ͔͘ʹޙ͕

͏ɻ·ͨɼ೔ຊޠͷ൱ఆදݱ͸ߠఆͷಉ͡දݱΑΓ௕͘ͳͬͯ͠·͏ͷ΋ཧ༝ͷҰ

ͭͰ͋Ζ͏ɻ͔ͩΒɼʮ൴͕Ұ൪ʯͱߠఆΛ͏࢖΄͏͕ɼ୹͘·ͨ৘ใ͕఻ΘΓ΍

͍͢ͷͰ͋Δɻ
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̓ɽ݁࿦

ɹຊߘͰ͸ɼҹݟࠂ޿ͯͬݶʹࠂ޿࡮ग़͠จͷσʔλΛɼ೔ӳޠΛൺֱ͠ͳ͕Β෼

ੳ͖ͯͨ͠ɻڞ௨ʹݟΒΕΔޠݴಛ௃Ͱ͋Δʮ໊ࢺɾ໊۟ࢺͷ࢖༻ʯͱʮলུͷ࢖༻ʯ

ʹؔͯ͠ɼ೔ӳͷ࣮ྫΛ͋͛ͳ͕Βɼͨ͠࡯ߟɻ࣍ʹɼ೔ຊޠͱӳޠʹҟͳΔಛ௃

΋ΈΒΕͨɻ೔ຊޠ͸ɼաܗڈͱ֎ޠࠃͷ࢖༻͕ଟ͘ɼ·ͨɼӳޠʹ͸ɼ໋ྩจɼ

൱ఆจɼ୅໊ࢺͷ࢖༻͕ଟ͍͜ͱ͕Θ͔ͬͨɻ͜ ͷ͏ͪɼ໋ ྩจͱ൱ఆจʹ͍ͭͯɼ

࣮ྫΛΈͳ͕Βݕ౼ͨ͠ɻͦ͜Ͱ͸ɼӳޠͷ໋ྩจ͸ɼ͍ΘΏΔʮࣔࢦΛͯ͠૬ख

ʹԿ͔Λͤ͞Δʯͱ੍͍ͬͨڧతͳࣔࢦͷΈͳΒͣɼଞʹɼʮਪનɼఏҊɼΞυόΠεɼ

ྭ·͠ɼఏڙɼئفʯͱ͍ͬͨɼ೔ຊޠʹ͸ͳ͍๛෋ͳҙຯ߹͍͕͋Δ͜ͱ͕ղͬͨɻ

͜ͷɼ໋ྩจͷ༻๏ͷ๛͔͕͞ɼӳ࢖͍͓ͯʹޠ༻ස౓͕͍ߴཧ༝ͱ͑ߟΒΕͨɻ

ɹ͞Βʹɼӳޠʹ͸൱ఆͷදݱ΋ଟ͘ݟΒΕͨɻ͜Ε΋೔ຊޠʹ͸ͳ͍ɼӳݻޠ༗

ͷಛ௃Ͱ͋Δɻӳޠͷ൱ఆͷ࢖༻๏͸ɼ঎඼ͷϙδςΟϒͳϝοηʔδΛڧΊΔͨ

Ίͱ͑ߟΒΕͨɻ൱ఆΛ༻͍ͯߠఆͷҙຯΛڧΊΔ༻๏͸ɼ೔ຊޠʹ΋ΈΒΕΔͷ

Ͱ͋Δ͕ɼ೔ຊޠͷݟࠂ޿ग़͠จʹ͸ɼ൱ఆΛ༻͍ͨදݱ͸1ྫ͚ͩͰ͋ͬͨɻͦ

ͷཧ༝͸ɼ೔ຊޠͰ͸൱ఆͷ͕۟ޠจ຤ʹ͓͔ΕΔͷͰɼݟग़͠จͷΑ͏ͳ͙͢ʹ

ಡऀͷ஫ҙΛͻ͔ͳ͚Ε͹ͳΒͳ͍දݱʹ͸͙ͦΘͳ͍͜ͱ͕͑ߟΒΕͨɻ͜Εʹ

ରͯ͠ɼӳޠ͸൱ఆͷ۟ޠΛจ಄ʹ͓͘ͷͰɼͦΕࣗମΠϯύΫτ͕͋Γɼݟग़͠

จʹଟ༻͞ΕΔͱࢥΘΕͨɻ

ம

̍ʣຊ࿦Ͱ͸ҹࠂ޿࡮͸ɼ؛ɾాதɾౢଜʢ2001ɿ14ʣʹΑΔഔମผࠂ޿෼ྨͷ͏ͪͷ

Ұͭͱͯ͑͠ߟΔɻ͜ͷଞʹɼ์ૹࠂ޿ɼఆஔࠂ޿ɼަ௨ࠂ޿ɼχϡʔϝσΟΞࠂ޿ɼ

Πϯλʔωοτ͕͋ࠂ޿Δɻ

̎ ʣຊ࿦จͰऔΓѻͬͨҹࠂ޿࡮ͷग़ڌʹ͍ͭͯ͸ɼຊޙ࠷ߘͷσʔλࢿྉʹͯ͠ࡌܝ

͍Δɻ

̏ ʣ෭ݟग़͠จͷఆٛɼ໾ׂʹ͍ͭͯ͸3.1.1Λࢀরͷ͜ͱɻ

̐ ʣTanakaʢ1994ʣ͸ޠ༻࿦ͷཱ৔͔Βɼ೔ӳޠͷؒޠݴൺֱΛࢼΈ͍ͯΔ͕ɼຊߘ͸७

ਮʹޠݴಛ௃ͰͷൺֱΛࢼΈΔɻ

̑ ʣ13ͷ߲໨͸࣍ͷͱ͓Γɿᶃจܕʢ໋ྩจŋ൱ఆจŋٙ໰จΛ࢖༻͍ͯ͠Δ͔ʣ ᶄ࣌

੍͸Կ͔ ᶅ໊ࢺɾ໊ࢭ۟ࢺΊ͕͋Δ͔ ᶆ౗ஔ͕͋Δ͔ ᶇϝλϑΝʔ͕͋Δ͔

ᶈলུ͕͋Δ͔ ᶉԻతޮՌ͕͋Δ͔ ᶊ଄͕͋ޠΔ͔ ᶋ܁Γฦ͕͋͠Δ͔ ᶌख
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ॻ͖෩จ͕͋ࣈΔ͔ ᶍ୅໊͕͋ࢺΔ͔ ᶎϒϥϯυ໊ɾ঎඼໊͕͋Δ͔ ᶏ֎ޠࠃ

Ε͍ͯΔ͔͞༺࢖͕

̒ʣWilliamsonʢ1978ʣʹΑΕ͹ɼ͜ͱΘ͟΍ৗ౟۟ͷҰ෦ΛೖΕସ͑Δख๏͸ɼಡऀʹ

஌ͷ࿮૊ʹೖΕɼʮ৽ط೦ʢຊ࿦Ͱ͸঎඼໊IXYʣΛ֓ن଄Λ༻͍ɼ৽ߏΕ਌͠Μͩจ׳

͠͞ʯΛΞϐʔϧ͠ͳ͕Βಉ࣌ʹحൈͰ͋Δ͜ͱΛ๷͙ޮՌ͕͋Δɻ͜ ͷ͜ͱ͸ɼా தɾ

ؙԬʢ1999ʢ1991ʣʣɿ287ʣʹड़΂ΒΕ͍ͯΔফඅऀͷҙࣝߏ଄ʹదԠ͠ಉ࣌ʹֵ৽Λ

ʹͷཧ࿦త࿮૊ͱ΋ݱදࠂ޿ϝοηʔδ͕ΑΓΑ͘౸ୡ͢Δͱ͍͏ࠂ޿ʹͱ͖͢͜ى

Ұக͢Δɻ

̓ ʣʮ܁Γฦ͠ʯͷޮՌʹؔͯ͠͸ɼஊ࿩෼ੳͷཱ৔͔Βࠂ޿จΛ෼ੳͨ͠Cookʢ2001

ʢ1992ʣɿ149ʣͰ΋ɼʮςΫετʹ݁ଋੑΛ༩͑ΔޮՌʯ͕ड़΂ΒΕ͍ͯΔɻ

̔ ʣলུͷख๏͸ɼࠂ޿දݱख๏ͷ̍ͭͰ͋ΔΫʔϧϝοηʔδͱ͑ߟΒΕΔɻΫʔϧ

ϝοηʔδͱ͸ాதɾؙԬʢ1999ʢ1991ʣɿ304ʣʹΑΕ͹ɼಡऀͷ૝૾ྗͰ݁࿦Λิ

ΘͤΔϝοηʔδͷఏࣔํ๏Ͱ͋Γɼۙ೥Ͱ͸Ϋʔϧϝοηʔδͷํ͕ޮࠂ޿Ռ͕͋

Δ͜ͱ͕࣮ূ͞Ε͍ͯΔ͜ͱ͕঺հ͞Ε͍ͯΔɻٯʹ݁࿦Λ໌֬ʹड़΂Δఏࣔํ๏͸ɼ

ϗοτϝοηʔδͱݺ͹ΕΔɻ

ɿݙจߟࢀ

Cook, Guy. 2001 ʢ1992ʣ. The Discourse of Advertising. Routledge: London/New York.

Crystal, David. 2000 ʢ2nd editionʣ. The Cambridge Encyclopedia of Language. Cambridge: 

Cambridge University Press.

Leech, Geoffrey. 1964. English in Advertising. Longman: London

Myers, Greg. 1994. Words in Ads. Arnold: London, New York, Sydney, Auckland.

Swan, Michael. 1995 ʢ 1980 ʣ. Practical English Usage. Oxford University Press: New 

York/Oxford

Tanaka, Keiko. 1999 ʢ1994ʣ. Advertising Language. Routledge: London, New York.

Williamson, Judith. 1998 ʢ1978ʣ. Decoding Advertisements. Marion Boyars: London/New 

York. ʢh ࿦ɹᶗɼᶘ߸هͷࠂ޿ ɹɦ࡚ࢁΧϮϧɾࡾਆࢠ߂༁ɹ௯২ॻ๪ʗΧϧνϟʔɾ

ΫϦςΟʔΫɾϒοΫεʣ

ɹ2001ɽhܙɾాத༸ɾౢଜ࿨ܙ௡ࢤ؛ ࿦ࠂ޿୅ݱ ɹɦ༗൹ֳ

ాத༸ɾؙԬ٢ਓɹ1999ɽh ৽ࠂ޿৺ཧ ɹɦి௨
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σʔλࢿྉɿ

ӳޠ

৽ฉ The Times  2007ɹMar.

 The Times magazine 2006ɹApr.

 The Wall Street Journal  2007ɹMar.

 .COUNTRY LIVING 2007 Jun ࢽࡶ

 ELLE DECORATION UK 2006 Jun. 

 News Week 2006 Jan. / 2007 Apr. / 2007 May / 2007 Jun.

 REAL SIMPLE 2006 Oct. / 2007 Jun.

 Time 2007 Feb. / 2007 Mar. / 2007 Apr.

೔ຊޠ

৽ฉ ே೔৽ฉ 2007೥݄̎ʗ2007೥݄̒ɹ

 ೔ܦ৽ฉ 2006೥12݄ʗ2007೥݄̎ɹ

 ಡച৽ฉ 2007೥݄̎

Café & Restaurant 2007೥݄̓߸ɹ ࢽࡶ

 Hanako 2007೥݄̓12೔߸

 The Point Network 2007೥ɹ96߸

 VERY 2007೥݄̒

 ΦϨϯδϖʔδ 2007೥݄̒17೔߸ʗ2007೥݄̓17೔߸

 ͖ΐ͏ͷྉཧ 2007೥݄̓߸

 ೔ܦ΢ʔϚϯ 2007೥݄̓߸

 ೔ܦτϨϯσΟ 2007೥݄̓

 ϨλεΫϥϒ 2007೥݄̓10೔߸
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